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INTRODUCTION 


THE  STORE  AND  THE  PRINCIPLES  OF 
EATON  SERVICE 


and  North  and  South,  between  our  immediate  neighbors 
and  the  far  countries  of  Europe  and  the  East;  bringing  to 
Canada  “the  fruits  of  the  earth  and  the  fulness  thereof.” 

That  it  is  among  the  greatest  Stores  of  the  world  is  a 
boast  of  Canadians.  But  how  did  it  attain  its  unique 
position?  For  it  had  lowly  beginnings — a little  two-storey 
Store,  at  the  corner  of  Yonge  and  Queen  Streets.  The 
answer  may  be  given  in  one  word — “Service.” 

Its  founder,  the  late  Mr.  Timothy  Eaton,  adopted  as  a 
motto:  “The  greatest  good  to  the  greatest  number.”  And 
this,  too,  was  the  guiding  principle  in  the  policy  of  the  late 


EATON’S  is  one  of  the  great 
Canadian  business  centres, 
gathering  in  and  distributing 
merchandise  from  the  four 
corners  of  the  earth,  keeping 
open  the  channels  of  communi- 
cation between  East  and  West 


later  the  floor  of  EATON’S.” 


THE  LATE  TIMOTHY  EATON, 
Founder 
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Sir  John  Craig  Eaton.  Thus  was  inculcated  that  most 
important  idea  of  service  which  finds  expression  in  the 
Store  policy  of:  “Goods  satisfactory  or  money  refunded.” 


The  effort  to  give  “better  service”  was  responsible  for 
the  opening  of  a “Research  Bureau” — something  new  in 
Store  annals — an  Efficiency  Department,  a Delivery  System 
which  represents  the  highest  development  of  organization 
in  this  regard,  and  other  features  briefly  described  in  this 
booklet.  But  while  endeavoring  to  make  EATON  C?,m,Tco 
a true  servant  of  the  public,  the  president  and  directors  have 
kept  before  them  the  needs  and  welfare  of  the  employees. 
Thus  EATON’S  has  ever  been  a pioneer  in  the  movement 
for  shorter  hours — notably  in  the  introduction  of  a whole 
Saturday  holiday  during  July  and  August,  and  a Saturday 
half  holiday,  and  the  establishment  of  other  measures  for 
the  benefit  of  employees. 

This  little  booklet  has  been  published  for  our  many 
visitors  who  would  like  to  learn  some  of  the  details  of 
this  vast  commercial  concern. 


There  are  many  conveniences 
of  special  interest  to  visitors 
— such  as  Rest  Room,  Postal 
and  Telegraph  Offices,  Check- 
ing Rooms,  Pay  Telephone 
Stations,  Grill  and  Dining 
Rooms,  Cafeteria  and  Light 
Refreshment  Counters.  You 
are  cordially  invited  to  make 
use  of  the  Store  Conveniences 
and  Service  at  any  time. 
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THE  BUYING  OFFICES 


TORONTO,  CANADA. 
MONTREAL,  CANADA 
LONDON,  ENGLAND. 
MANCHESTER,  ENGLAND. 
LEICESTER,  ENGLAND. 
BELFAST,  IRELAND. 

NEW  YORK,  U.S.A. 

PARIS,  FRANCE. 
YOKOHAMA,  JAPAN. 


Thus  buying  offices 
with  resident  staffs  were 
established  in  the  heart 

of  the  City  of  London,  and  in  the  business  district  of  New  York. 


T was  found  that 
by  having  resi- 
dent buyers  in 
the  various  mar- 
kets — buyers 
conversant  with  condi- 
tions and  prices  as  they 
varied  from  day  to  day — 
it  was  possible  to  main- 
tain a continuous  flow  of 
merchandise  into  the 
Store,  to  obtain  the  very 
newest  things  as  they 
appeared,  and  to  take 
advantage  of  any  drop  in 
prices  or  special  pur- 
chases. 


PARIS 


The  buying  of  cottons  and  woollen  goods  soon  occupied  the  attention 
of  more  than  one  buyer,  so  that  the  Manchester  Office  was  opened 
with  its  immense  “grey  room,”  in  which  are  assembled,  behind  fireproof 
doors,  bales  upon  bales  of  the  various  kinds  of  cotton  “in  the  grey,” 
some  made  to  our  order,  some  purchased  when  prices  are  low. 

The  Belfast  office,  with  similar  facilities  for  buying  linens,  soon 
followed. 

The  Leicester  office  takes  special  care  of  the  buying  of  hosiery, 
curtain  nets,  notions,  etc.  The  Paris  and  New  York  offices  are  specially 
devoted  to  the  purchase  of  fashionable  clothing  and  dress  accessories, 
art  goods,  etc. 

The  Yokohama  office  exists  chiefly  for  the  purchase  of  Japanese 
and  Chinese  silks,  matting,  china  and  works  of  art. 

To  foster  home  trade  and  to  facilitate  transactions  with  Canadian 
manufacturers,  a special  buying  office  for  made-in-Canada  products  has 
been  established  on  the  Third  Floor  of  the  Store. 
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THE  MAIL  ORDER 


HE  EATON  Mail  Order 
embraces  all  Canada  in  its 
service.  Out  from  the 
buildings  pours  the  daily 
stream  of  packages  for  the  fishing 
villages  on  the  coast  of  Labrador,  for 
the  farm  lands  along  the  St.  Law- 
rence, for  the  rugged  places  adjoining 
Manitoba,  for  the  mining  towns  in 
the  primeval  North,  and  for  the 
cities  and  countryside  that  fill  vast 
stretches  between.  And  where 
mail  order  buildins,  torqnto  Toronto’s  distribution  ends,  that  of 

Winnipeg  begins.  The  EATON  Mail 
Order  there,  with  its  supplementary 
warehouses  at  Saskatoon  and  Regina,  deals  with  the  needs  of  the  great 
West.  A Mail  Order  at  Moncton  gives  the  Maritime  Provinces  a special 
service  of  their  own. 
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From  the  time  the  order  arrives  in  the  form  of  written  instructions 
until  the  time  it  leaves  the  precincts  of  the  Mail  Order  in  the  guise  of  a 
gown,  a dining-room  table,  a pair  of  boots,  a baby  carriage,  or  a bundle 
of  mercantile  odds  and  ends,  it’s  on  the  move — impelled  by  one 
unswerving  purpose,  namely,  that  it  be  speeding  on  the  way  to  its 
destination  from  the  moment  the  letter  comes  out  of  the  mail  bag. 


But  the  pervading  spirit 
of  speed  has  a companion 
spirit  — satisfaction.  The 
rule  of  the  Store:  “Goods 
satisfactory  or  money  re- 
funded,” obtains  as  a first 
principle  in  the  Mail  Order. 
When  for  any  reason  mer- 
chandise is  returned,  not 
only  the  purchase  price, 
but  also  the  shipping 
charges  are  refunded. 


OPENING  THE  MAIL 
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THE  ASSEMBLING  OF  MERCHANDISE 

The  Receiving  Rooms 


ACK  in  the  Winter  months  an  Englishman  went  to  Quebec  to 
meet  a brother  and  sister  down  from  the  Far  North  in  the 
region  of  James  Bay  and  Labrador — a long  journey  by  dog 
sleigh.  The  lady  stepped  out  of  the  sleigh  in  a pretty  turban, 
a smart  fur  coat,  under  which  was  revealed  a beautifully  tailored  cloth 
dress  of  latest  mode.  “But  where  did  you  get  your  clothes?”  exclaimed 
the  brother.  “I  expected  fashions  four  years  old,  and  there  is  nothing 
smarter  in  Paris.” 


“This  is  Paris,”  said  the  lady,  “I  get  my  clothes  from  EATON’S 
in  Toronto — and  we  live  by  their  catalogue.” 

This  by  way  of  an  instance,  but  the  same  story  is  repeated  with 
variations  from  Halifax  to  Vancouver,  from  Cape  Sable  to  the  Yukon 
territory. 

Daily,  continuously,  the  parcels  go  out  from  the  Main  Store, 
Toronto;  from  the  other  store  in  Winnipeg;  from  the  warehouses  in 
Moncton,  Saskatoon,  Regina,  linking  up  the  outposts  with  the  cities, 
taking  to  the  farms,  the  mining  camps,  the  fishermen’s  villages,  not 
only  the  necessities,  but  the  luxuries  of  life. 

Daily  the  parcels  come  in  an  unceasing  stream  into  the  great 
Receiving  Rooms,  assembling  point  for  merchandise  from  under  all 
the  winds  of  heaven — wool  from  Australia;  the  last  word  in  fashiondom 
from  Paris;  sealskins  from  Alaska;  rugs  from  Persia;  kimonos  from 
Japan;  china  from  England.  Picture  it!  Borne  by  great  ships  from 
the  Old  World,  from  Japan  and  China,  case  after  case  of  merchandise 
reaches  the  great  railway  terminals  of  Halifax,  Montreal,  Vancouver 
— goods  come  by  rail  from  New  York,  and  many  other  great  manufac- 
turing centres  of  this  continent,  all  to  meet  in  the  Receiving  Rooms. 
There  are  carloads  of  the  products  of  Canadian  factories — furniture, 
clothing,  toys,  or  what  not.  These  are  unpacked  and  inspected  in  the 
Receiving  Rooms,  which  are  provided  with  their  own  fleet  of  trucks, 
and  the  contents  are  taken  to  the  various  departments  in  the  Store  or 
Mail  Order  Building,  or  it  may  be  to  one  of  the  Factories  to  be  made 
into  garments  for  one  or  other  of  the  Stores. 
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THE  DELIVERY 

An  Interesting  Organization 


T must  be  a wonderful  system!  Seldom  does  a parcel  go 
astray,”  is  a compliment  often  heard,,  but  still  a matter  of 
pride  to  those  responsible  for  the  delivery  of  parcels.  But 
then,  of  course,  that  is  why  this  particularly  effective  system 
has  been  developed. 

The  smaller  parcels  in  the  Main  Store  are  all  conveyed  by  chutes 
to  the  Basement  (Gloves,  Notions,  Patterns,  Men’s  Ties,  Collars,  and 
such  small  wares  are  conveyed  direct  in  bags  to  a parcel  desk)  and 
thence  onto  the  wide  parcel  belts  which  you  may  have  noticed  in  the 
Basement. 

Here  are  platforms  with  “routers” — men  who  know  every  street 
in  the  city — who  place  the  parcels  on  one  of  three  belts,  corresponding 
to  the  three  delivery  stations.  The  heavier  articles  which  arrive  on 
trucks  are  “routed”  in  the  same  manner.  And  here  addresses  and 
wrappings  are  inspected — insufficient  addresses  are  rectified  by  means 
of  directory  and  telephone  book,  badly  tied  parcels  are  again  wrapped, 
and  every  precaution  that  suggests  itself  to  guard  against  mistakes  and 
damage  is  taken. 

The  routed  parcels  are  taken  in  small  trucks,  which  are  pushed  into 
one  of  the  fleet  of  motor  vans  awaiting  its  cargo  on  Louisa  Street. 
Each  van  holds  eight  trucks  and  carries  them  to  one  of  the  three 
delivery  stations — Hayter  Street,  for  the  north  and  centre;  Coxwell 
Avenue,  for  the  east;  and  Geary  Avenue,  for  the  western  divisions  of 
the  city. 

Arrived  here  the  parcels  are  again  routed  and  sent  off  in  one  of 

the  delivery  wagons  which 
drive  twice  daily  through 
nearly  every  street.  An 
average  of  50,000,  and  as 
many  as  96,000  parcels  are 
thus  handled  daily. 

Furniture  and  heavy  crated 
goods  are  conveyed  direct 
from  the  Store. 


ROUTING  STATION 
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BIRD’S-EYE  VIEW  OF  THE  STORE,  MAIL  OF 
TORONTO,  AND  SOME  OF 
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UiR  BUILDING,  AND  ADJACENT  FACTORIES, 
HE  CANADIAN  BRANCHES 


THE  RESEARCH  BUREAU 


HE  Research  Bureau 
acts  in  an  advisory- 
capacity  to  the  De- 
partment Buyer.  By 
means  of  scientific  tests  it 
proves  that  articles  offered  to 
him  are — or  are  not — what 
they  profess  to  be. 


Though  to  the  eye  even  of  the  experienced,  merchandise  may  some- 
times be  adulterated  or  disguised,  it  cannot  pass  the  “acid”  tests  in  the 
well-equipped  laboratory  of  the  Research  Bureau.  The  “Research” 
has  another  capacity — that  of  the  investigating  organ  of  the  Store. 
Its  inspectors  examine  merchandise  that  comes  into  the  Receiving 
Rooms,  to  see  that  it  reaches  the  standard — in  the  case  of  garments, 
for  instance,  to  see  that  sizes  are  correct,  material  is  uniform  and 
so  on. 


An  important  branch  of  the  work  of  the  Research  Bureau  is  the 
testing  of  foodstuffs  and  materials.  Thus  when  we  talk  of  wool  our 
customers  may  be  certain  that  a material  is  all  wool.  When  it  is 
described  as  union,  it  is  approximately  half  cotton  and  half  wool.  In  the 
same  way,  in  the  EATON  vocabulary,  “silk”  is  only  used  for  the 
materials  made  of  thread  silks.  Otherwise  it  must  be  “fibre  silk.”  And 

so  the  Research  Bureau  pro- 
tects the  customer  and  guards 
those  principles  that  built  the 
EATON  reputation.  Its  activi- 
ties are  unlimited — exercises 
its  vigilance  wherever  the  in- 
terests of  the  customer  are 
concerned  and  is  one  of  the 
essential  links  in  the  great 
chain  of  “Service.” 


PAINT  TESTING 


THE  FACTORIES 


A CORNER 
OF  ONE  OF 
THE 

FACTORIES. 

KNITTING 

UNDERWEAR 


KNITTING 

HOSIERY 


RIGINALLY  established  with  the  idea  of  offering  commodities 
direct  from  maker  to  consumer,  the  Factories  have  proven  of 
great  benefit  in  supplying  just  the  kind  of  merchandise 
required.  The  EATON  Stores  and  Mail  Order  absorb  the 
entire  output  of  the  EATON  Factories,  so  that  no  travellers 
are  employed  to  sell  the  products,  and  express  and  freight  charges  are 
thereby  eliminated.  Incidentally  they  give  employment  to  more 
than  5,000  people  in  Toronto,  Hamilton  and  Montreal. 

Over  twenty  acres  of  floor  space  are  devoted  to  the  manufacture 
of  clothing  of  every  kind  for  men,  women  and  children  of  all  ages; 
knitted  goods  of  all  descriptions  from  stockings  to  wool  jersey  cloth, 
to  say  nothing  of  sweaters  and  scarfs;  corsets,  thread,  neckwear, 
embroidery,  furs,  school  books,  flavoring  extracts,  drugs,  toilet  prepara- 
tions, harness,  suitcases,  furniture. 

These  factories  are  built  in  compliance  with  modern  ideals 
concerning  light,  hygiene  and  equipment.  Each  is  equipped  with 
machinery  of  latest  pattern,  making  a thoroughly  up-to-date  manufac- 
turing plant.  The  Factories  adjacent  to  the  Store  specialize  in  the 
manufacture  of  corsets,  whitewear,  men’s  shirts,  ties,  furs,  children’s, 
women’s  and  men’s  outer  garments  of  all  descriptions,  suitcases, 
travelling  goods,  harness  and  thread.  These  factories  are  connected 
with  the  Store  by  subways  beneath  the  streets. 

The  manufacture  of  “Swiss”  embroidery  is  conducted  at  the  Factory 
on  Bloor  Street;  furniture  at  McDonnell  Square  Factory;  jersey  cloth, 
stockings,  sweaters,  etc.,  at  the  Hamilton  Factory;  men’s  clothing  and 
gloves  at  Montreal. 


Eleven 


THE  SHOPPING  SERVICE 

The  City  Order  and  Telephone  Services 


HOSE  very  pertinent  notes  and  comments  and  answers  to 
enquiries  known  as  “The  Scribe’s  Column,”  in  our  advertising 
pages  in  the  Morning  Papers,  produced,  soon  after  its  first 
inception,  sheafs  of  letters  and  orders  with  which  the  “Scribe” 
was  totally  unable  to  cope.  And  so  beginning  with  one  Shopper, 
about  ten  years  ago  was  founded  the  Shopping  Service — now  so  ex- 
panded that  it  maintains  a staff  averaging  over  fifty  workers.  It  has  a 
two-fold  function — that  of  suggestion  and  advice,  and  that  of  purchasing 
on  behalf  of  out-of-town  customers  the  merchandise  advertised  from 
day  to  day,  or  such  things  as  are  not  found  in  the  catalogue;  to  this 
end  the  Shoppers  specialize  in  various  branches — fashions  and  wearing 
apparel;  house  decoration,  etc. 

THE  TELEPHONE  SERVICE 

Certain  Departments  with  continuous  telephone  business,  such  as 
Drugs,  Meats,  Groceries,  etc.,  have  their  own  direct  lines  and  exchanges 
— the  Grocery  Department  alone  has  32  telephone  lines.  But  so  that 
customers  who  telephone  for  articles  from  several  departments  can  give 
their  whole  list  of  requirements  in  one  call,  the  “City  Order,”  with  its 
thirty  operators  was  established.  It  is  also  responsible  for  the  filling 
of  orders  placed  in  the  door  boxes  and  those  handed  to  the  drivers 
of  delivery  vans. 

THE  DEPOSIT  ACCOUNT 

The  Deposit  Account  enables  all  parcels  to  be  delivered  as  paid. 
It  can  be  opened  with  any  sum;  may  be  added  to  at  any  time,  and 
interest  at  the  rate  of  5%  per  annum  is  allowed  on  the  daily  balance 
of  any  sum  up  to  $1,000.00. 
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THE  ORGANIZATION 


ECAUSE  EATON’S  is  to  some  extent  self-supporting,  it  has 
been  quoted  as  one  of  the  best  examples  of  exact  practical 
science  on  this  continent.  Its  huge  system  of  factories  has 
made  possible  lower  prices  in  many  commodities,  and  by 
working  in  conjunction  with  the  departments  sufficient  work 
is  obtained  during  the  slack  season  to  keep  the  majority  of  the  factory 
employees  occupied  the  year  round — in  some  of  the  trades  operated  a 
quite  unusual  proceeding. 

The  institution  can  supply  its  own  power  for  the  operation  of 
elevators,  etc.,  from  huge  dynamos  in  the  basement.  It  has  a filtration 
plant,  with  a constant  supply  of  cooled  and  filtered  water  on  every 
floor  of  all  buildings.  It  has  its  own  cable  station;  its  own  post  office; 
it  has,  as  described  elsewhere  in  this  booklet,  an  immense  buying 
organization — a bureau  for  testing  and  examining  merchandise;  a 
Mail  Order  system  housed  in  a separate  building  with  shipping  facilities 
quite  apart  from  the  delivery  of  purchases  made  in  the  Store;  in 
addition  it  has  various  highly  specialized  works  “within  the  precincts” 
— blacksmiths’  and  repair  shops,  carpenters’  shops,  for  the  making  of 
store  fixtures,  etc.  It  possesses  its  own  printing  plant  in  which  all  the 
Mail  Order  catalogues  and  Public  School  Readers  for  Ontario  are 
printed,  as  well  as  sundry  other  books  and  pamphlets.  This  printing 
plant  is  equipped  with  the  latest  machinery  for  printing  and  binding — 
three  rotary  presses,  which  deliver  the  printed  pages  in  sections  of  16 
folded  pages;  15  flat-bed  printing  presses  for  color  work;  two  assembling 
machines;  one  automatic  and  six  hand-operated  wire  stitching 
machines;  two  covering  machines.  The  printing  and  mailing  of  the 
catalogue  employs  a staff  of  about  550  people. 

It  also  possesses  an  extensive  salvage  system  for  the  collection 
and  disposal  of  waste  matter,  paper,  etc. 
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WELFARE  WORK 


A SECTION  OF  THE  STORE  HOSPITAL 


HE  betterment  of  working  conditions  and  the  welfare  of 
employees  have  always  had  the  earnest  consideration  of  the 
firm.  And  to  this  end  it  has  striven  to  keep  pace  with — at 
times  has  outstripped  the  growth  of — the  community  spirit — 
as  for  instance  in  the  granting  of  half  holidays  on  Saturdays  and  whole 
holidays  on  Saturdays  during  July  and  August — for  Stores,  Mail  Order 
Buildings  and  Factories;  in  the  establishment  of  a minimum  wage  for 
men  and  women;  in  the  opening  of  recreation  clubs,  not  only  for  adult 
employees,  but  for  boys  and  girls. 


The  Welfare  Department,  established  for  the  promotion  of  the 
physical  well-being  of  the  employees  in  Store,  Mail  Order  and  Factories, 
has  a staff  of  visiting  nurses  and  welfare  secretaries  whose  primary 
duty  it  is  to  inform  the  department  of  the  illness  of  any  one  of  their 
fellow  employees,  when  the  necessary  steps  for  care  of  the  sick  are 
taken. 


During  business  hours  there  are  two  hospitals  under  the  care  of 
trained  nurses,  whose  services  have  earned  the  gratitude  of  many 
customers,  as  well  as  employees.  Here  rest  and  quiet  may  be  obtained, 
and  here  first  aid  is  rendered 
when  necessary.  In  a well 
equipped  dental  office  a dentist 
is  in  attendance  every  morning, 
to  make  examinations,  give 
advice  and  where  necessary  to 
afford  employees  temporary  re- 
lief. An  important  phase  in  the 
saving  of  expense  to  employees 
is  the  performance  of  X-Ray 
work  for  dental  and  other 
purposes. 
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THE  DENTAL  CLINIC 


FACTS  ABOUT  THE  STORE 


A CORNER  OF  THE  MAIN  FLOOR 

ANY  factors  contribute  to  EATON  service  which  in  a booklet 
of  this  size  it  is  impossible  to  describe  in  detail.  But  here  in 
brief  are  a few:  — 

To  carry  customers  to  the  floor  on  which  they  wish  to 
make  their  purchases,  29  passenger  elevators  with  carrying 
capacity  of  580  persons  at  one  time,  are  in  operation,  in  the  Store  alone. 

Eight  escalators  or  moving  stairways,  commodiously  carry 
thousands  of  people  daily  from  the  ground  floor  to  the  second,  third  or 
fourth  floors. 

Forty-six  freight  elevators  with  a total  capacity  of  182,000  lbs. 
carry  the  huge  bales  and  crates  of  merchandise  that  daily  arrive  in 
the  Store  to  the  receiving  rooms,  whence  it  is  distributed  to  the  various 
departments. 

Parcel  conveyors  in  the  Store  and  Mail  Order  Building  number  115. 
For  the  distribution  of  parcels,  there  are  in  use  70  motor  vans,  350 
horses,  and  200  wagons. 

To  obviate  unnecessary  delay  in  the  making  of  purchases — any 
long  waiting  for  change — a very  efficient  pneumatic  tube  system  for 
cash  and  change  has  been  installed.  This  has  217  stations,  with  miles 
of  brass  tubing,  through  which  carriers  speed  at  the  rate  of  16  feet  a 
second,  while  165  cash  registers  are  used  to  facilitate  the  handling  of 
small  purchases. 

Four  hundred  and  twenty  telephones  are  connected  with  the  Store, 
Mail  Order  and  Factories  by  means  of  central  switch  board  and  direct 
lines,  by  which  customers  may  ’phone  their  orders  at  their  convenience. 

Four  hundred  and  thirty-five  “local”  telephones  are  used  for  facili- 
tating internal  business. 

An  automatic  sprinkler  system  covers  the  building  for  fire 
protection,  which  would  cause  a screen  of  water  to  play  upon  and 
quickly  quench  the  most  incipient  blaze.  In  the  great  sub-basements 
of  the  Main  Store  and  House  Furnishings  Building  are  huge  water 
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tanks  with  a reserve  supply  of  570,000  gallons  available  for  fire 
protection  from  inside  or  outside  the  buildings. 

For  the  generating  of  light  and  heat,  for  the  filtration  of  water, 
for  ventilating,  etc.,  over  900  motors  are  employed.  These  range  in  size 
from  % to  100  horse-power. 

There  are  28  ventilating  fans  in  the  Store  which,  by  means  of 
suction,  change  the  stale  air  for  washed  air,  in  addition  to  hundreds 
of  ceiling  and  desk  fans.  An  emergency  lighting  system  on  the  storage 
battery  principle,  provides  lighting  for  one  hour  for  all  stairways  and 
exits  in  case  of  the  failure  of  the  current. 

The  Store  time  is  obtained  direct  from  the  Observatory.  A master 
clock  on  the  second  floor  automatically  controls  all  clocks  throughout 
the  buildings.  This  also  regulates  the  automatic  dismissal  bells. 

The  mechanical  equipment  includes  twelve  engines  directly 
connected  to  dynamos,  generating  current  for  lights  and  power,  also 
five  rotary  converters  of  five  hundred  horse-power  each,  converting 
alternating  current  to  direct  current  for  use  throughout  the  Store, 
Mail  Order,  and  Factory  Buildings. 

Ten  boilers,  aggregating  4,200  horse  power,  supply  power  for  the 
factories  and  other  purposes. 

Fifteen  automatic  electric-driven  pumps  pump  over  5,000  gallons 
of  water  per  minute  for  the  use  of  the  elevators  and  for  fire  protection. 

A manufacturing  plant  ranking  amongst  the  finest  in  the  world 
employs  over  5,000  workers.  Over  3,000  electric  power  machines,  some 
running  4,200  stitches  per  minute,  are  in  daily  operation,  turning  out 
men’s  clothing,  shirts,  ties,  caps,  and  furs;  women’s  cloaks,  suits,  and 
all  outer  garments,  furs,  whitewear,  underwear,  corsets;  suitcases, 
club  bags,  harness,  furniture,  picture  frames.  Every  article  is  sold 
direct  through  the  Stores  and  Mail  Order. 

One  of  the  largest  receptions  to  Santa  Claus  on  the  North 
American  Continent  is  annually  given  by  EATON  C°m.teo 

It  requires  five  units  of  machinery  with  a capacity  of  250  gallons 
per  hour  to  give  pure  drinking  water  at  various  places  on  each  floor. 
The  water  is  kept  at  about  40  degrees.  It  is  filtered,  sterilized  and 
chilled. 

A large  lunch  room  for  employees  provides  noon-day  meals  to 
thousands  every  day  at  specially  low  prices. 

To  make  carpets  sanitary  and  clean,  powerful  vacuum  machines, 
both  portable  and  stationary,  are  used.  A special  machine  for  carpet 
washing  and  a number  of  power-driven  scrubbing  machines  are  also 
part  of  the  caretaking  equipment. 
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